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An aerial view of the Marin County Fair showing the 744 pholovoltaic panels on the roof of the Exhibit Hall.

t started with an e-mail message. I had sent a message to Jim Farley of the Marin County
Fair in San Rafael, Calif., (www.marinfair.org) to let him know about a possible grant
opportunity from a local donor, whose intent was to reduce the carbon footprint of
the county. Jim kindly thanked me for the information, but wanted to tell me about
the plans for the 2008 Marin County Fair, “The Greenest County Fair on Earth.” In short
order I was reading about the massive solar array installation on the Exhibit Hall roof, the
capital improvements being made to not only conserve energy, but using those savings to pay
for the improvements, and the other steps the organization was taking to become certified
“Green Business” in the county’s program.

In a matter of only weeks, the decision was
made that T would visit the 2008 Marin Coun-
ty Fair and witness first-hand all that the fair
would implement to become “The Greenest
County Fair on Earth.” With this article, we
hope to share with you some of the key find-
ings and pique your interest in learning more
about how your fair or event or business can
“eo green.” To find out more, see the box for
information on an upcoming CyberSeminar
featuring the Marin County Fair.

The process of planning for the 2008 Marin
County Fair started more than a year in ad-
vance. Farley said that finding a theme that
resonates with the citizens of Marin County
is imperative and Marinites are “passionate
about learning how to reduce their carbon
footprint and make green lifestyle choices that

affect our planet.” From thart point on, Farley
and his team began the arduous process of re-
searching what other county fairs were doing
with regard to “greening” and assembling the
group of people who would advise and assist
in the myriad ways the fair would implement
the green concept to its fullest extent,
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the County of Marin. Charles McGlashan,
pru.'.'idcm of the Board of Supervisors (the lq_;f

islative and executive body of the county) said
that Marin County must do some “very big
things” in the coming decade to implement
sustainability as the foundation for the coun-
tywide plan update (see bep:/fwwne.co.marin.
ca.usldepts/CDimain/comdeviadvancelSustain
ability.cfim). In comments made on opening
day of the Marin County Fair, McGlashan said
that the fair is “#be biggest event in the coun-
ty and the best way to showcase ‘going green’

Convention on December 14.

Join us September 24 at 2:30 p.m. Central for a live CyberSeminar to hear Jim Farley, man-
ager of the Marin County Fair, tell the behind-the-scenes stories and outcomes of their efforts.
The CyberSeminar is free to all IAFE members — for complete details visit our website at
hutp:lwwn faivsandexpos.comieventslcyberseminaraspx. And, sign up now for the special 4 hour
symposium, “Going Green — Changing our Fair Environment” featured at the 2008 IAFE
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in a fun and engaging way” to educate the citi-
zens abour the issues and the means of achiev-
ing the county’s sustainability goals.

The “Greenest County Fair on Earth”
meant changes in operations, incorporating
“green” themes in entertainment, education,
and exhibirs all in collaboration and partmer-
ship with key players in the county and com-
munity. Here’s an overview:

Operations
e Solar Power: The solar array installation
on the roof of the Marin Cenrer’s Exhibit
Hall generates 374,000 kWh per year
(enough to power nearly 60 homes per year
in California or 40% of the entire annual
energy use at the Marin Center complex).
The $1.3 million project was funded
through a rebate from the California Con-
struction Authority secured from PG&E's
Self-Generation Incentive program and a
0% interest “Clean Renewable Energy
Bond.” Nete: you can find out more about
the Caltfornia fairs photovoltaic program at
the 2008 Convention in a workshop on De-
cember 15. A mobile trailer containing a
solar array generated electricity to power the
sound system and LED lighting for the
community performances on the Ben &
Jerry's Stage. This was the first solar-powered
stage at a county fair.
Energy Efficiency: A lighting retrofit in the
Exhibit Hall and meeting rooms is expect-
ed to save $20,000 per year in energy costs.
Replacing 35-year-old HVAC units in the
Exhibit Hall will result in $18,500 savings
per year. These improvements were made
through a fully funded grant from the Cali-
fornia Energy Commission.
* Water Conservation: The installation of 23
Sloan Waterfree urinals in the Auditorium
and Exhibir Hall men’s restrooms will result
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One example of the compostable senvice ware bev-
erage concessionaires ulilized. This cup, shown on
top of one of the new recycling containers, is made
utilizing a biopolymer derived from corn.

in conserving 920,000 gallons of fresh water
cach year. Working with the Marin Munici-
pal Water District, all toilet fixtures were
converted to the more efficient 1.6-gallon
type. Reclaimed water from the Las Gal-
linas Sanitary District is being used for lawn
and landscape irrigation on the fairgrounds
and in the new restrooms in the Auditori-
um and at Lagoon Park. Irrigation control-
lers linked to weather stations and satellites
predicted temperature, wind, soil, and
planting conditions to conserve water in ir-

rigating lawns and landscaping. In areas of

The mobile solar array provided power for sound and light at the Ben & Jerry's stade and was sponsored
by PG&E.

the grounds where dust control was need-
ed, the fair teamed up with Brocco and Sons
to apply a magnesium chloride dust con-
trol product from the salt ponds of San
Francisco Bay.
Food & Beverage: Concessionaires used bio-
degradable or compostable cups, plates,
and serving dishes. “Waste diversion” sta-
tions were stationed near food courts and
dining tents to separate recyclable and com-
postable materials. One-hundred-eighty gal-
lons of cooking oil were collected from food
Continued on page 14

Members of the Marin Conservation Corps help a fair suest make a decision on composting or recvding
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vendors by Yokayo Biofuels and it was con-
verted to bio-fuels for use at Yokayo filling
stations in Mendocino County. All food
concessionaires (including five in Butler
Amusements’ carnival midway) offered
“Healthy Food Choices” as part of their
2008 fair menu. The fair worked with con-
sultant Janice Sitton of Good Green Graces
and Terry Vynielo of Play Fair Marin (a
unique collaboration of community orga-
nizations — learn more at www.playfair
marin.org) 1o communicate with conces-
sionaires early and often, evaluate the menu
items to be noted “Healthy Food Choice,”
find sources for the service wares, and pro-
vide information on the food waste com-
posting operation.

Recycling and Composting: Working with
the Marin Conservation Corps (hutp://wwnw
marince.org), the first local non-profic con-
servation corps in the United States, the fair
set out 50 new recycling containers through-
out the grounds to collect plastic, alumi-
num, and glass containers. The amount of
recyclable materials collected tripled from
the 2007 to the 2008 fair with nearly two
tons collected. Collecting compostable food
and beverage waste at the fair and diverting
it from the landfill was an operation facili-
tated by the Marin Sanitary Service. Pre-
consumer waste (corn husks, avocado skins,
etc.) was collected from food vendors — a
total of 2.34 tons of compostable material!
Post-consumer waste such as the biodegrad-
able cups and paper plates and lefrover food
waste was also collected at the stations set
up near food service areas and 2.18 tons of
compostable material resulted. All this com-
postable waste was picked up by the Marin
Sanitary Service and taken to their new bio-
cell in San Rafael. The waste is cured indoors
in the cell (no methane emissions) and the
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2lectric cars featured in the Alt Fuel Road S

(far right) are at one of the recydling/composting stations set near food stands.

resulting compost will be returned to the
Marin County Fair for use in landscaping
and planter beds.

Bike Valet Program: Teaming up with
Marin County Bicycle Coalition, free valet
parking for fairgoers riding their bikes to
the fair was offered from 11 am. ro 7 p.m.
each day of the fair.

“Green Business Program:” 1'’he Marin
County Fair pledged to comply with all ap-
plicable regulations and planned to exceed
compliance; to develop and implement
practices that prevent pollution and waste;
to conserve energy, water, material and other
resources; and to strive for continuous im-
provement to become a certified Green
Business in Marin County. The fair worked
for nine months on a major changeover
of greening the daily business operations
of the fairgrounds and became the first fair-

how.
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Mike Treacy, director of the Division of Fairs & Expos, California Department of
Agriculture visits with Larry Lautzger of Pi Mobility,

grounds to be certified as a green business
among the 1,300 businesses certified to day
in the San Francisco Bay Area.

Education

» Alt Fuel Road Show: Unlike a commercial
trade show or exhibit featuring alternative
fuel vehicles, the Alt Fuel Road Show was
a curated event with more than 25 vehicles
featured. From the personal Oxygen scooter
of Dana Armanino (Marin County Sus-
tainability Team Business Coordinator and
organizer of “The Green Life” exhibit at
the fair) to the PG&E pre-production fuel
cell model car, to the exciting Pi Mobility
bicycle, the Alt Fuel expo opened a window
for a view of the future of transportation.

» “The Green Life:”Six thousand square feer
of space in the Exhibit Hall was transformed
into an engaging display and exhibit of green
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A partial view of the “Ultimate Green Home.”

lifestyle choices. Organized under the di-
rection of Dana Armanino The Green Life
featured:
o “The Uldmate Green Home” — a walk
through bedroom, bathroom, kitchen,
and even exterior landscaping
“Green Talks” — Five daily workshops
curated by the Dominican University’s
“Green MBA” students. Note: [ sat in on
“Green Remodeling Basics” and learned a
lot about basic principles that cowld be ap-
plied to maintaining and renovating fair
facilities in almost any area.
o “Guerilla Green Environmental Theater”
— Short videos produced by middle and
high school students highlighted the best

“green” practices of Marin County resi-

A crowd gathers 1o watch Chef Eric Gower and a grower from the Marin Farmers” Markel discuss ways to

cook fresh locally grown produce.

dents, businesses, and non-profit groups.
You can see the Guerilla Green videos by
going to www.marinfair.erg and click-
ing on “Fair News and Video.”

o “Marin Carbon Cube” — Fair guests
could walk into a structure denoting the
volume of a ton of CO: and, using a spe-
cial compurer program, calculate their
own carbon footprint.

© “The Green Dining Table” — Daily
demonstrations paired Chef Eric Gower,
author of the Breakaway Cook, with
growers of the Marin Farmers' Market
to showcase the abundance of locally
grown food.

* Wind Power: The 30 foot tall Mariah Pow-

Belty Biodiesel (aka Lindsay Hassetl) introduces

a speaker.

er Windspire was located at the front entry
gate — the first fairgrounds in California
to showcase a wind turbine. On display in
The Green Life was a helix-style wind tur-
bine for use in roof-mounted wind energy
systems.

Edu-tainment —
Entertainment AND Education
* Entertainment with a green theme includ-
ed:
o Dr. Solar, a vaudeville player and magi-
cian at his solar-powered stage.
o Walking Tree Man, a “tree stilewalker”
o FarthCapades, an environmental educa-
tion show featuring juggling, music,
Continued on page 16

Grand Champion in “From Trash to Treasure® —
a banjo made from electric frving pans!
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Continued from page 15

comedy, and audience participation
° Betty Biodiesel, the Bay Area’s favorite
Eco MC.

* Special keynote speakers included Danny
Seo, a green lifestyle expert and author. as
well as Martin Eberhard, founder of the
Tesla Roadster.

Exhibits

The competitive exhibits program at the
Marin County Fair is extensive (over 11,000
exhibits from 5,300 participants) and high-
lighted the green theme in every area of com-
petition. Some of the special contests includ-
ed recycled glass art, design your own water
bottle, backyard compost competition, “from
trash to treasure” and decorated windows.

Green Street was a special feature of the
Marin Marketplace with local green business-
es, services and products.

The Marin County Fair did much more
[Il;ln t}]ih il] tht’ir []Pcfﬂti(lﬂq‘ t‘xhihi[.\. Cdl.l(;l-
tion, and entertainment to truly be “the green-
est county fair on earth.” The results were
positive and encouraging. Attendance was
similar to 2007 — about 120,000, bur record
for admission revenue was set with $1,218,880

g NortH American Mipway

North American Midway Entertainment
is the largest and most prestigious
traveling midway. Understanding what
makes an unforgettable experience is the

hallmark of our midway.

A Five Star Midway

W Industry leading customer service
W Extensive on-site safety training
W Professional management team
% Spectacular midway presentation
W Proven maximization of revenues

Learn more about our products and services
at www.namidway.com

CONTACT OUR LEADING EDGE
PROFESSIONALS TODAY
576 Highland Colony Parkway

Ridgeland, MS 39157
T: 601-898-5533 F: 601-898-5521
E:info@namidway.com

A group of artists participate in the opening day’s
complete their painting in the 7 hours allotted.

an increase of 13% over 2007. Food and
beverage sales also were record setting with
$1,038,703. The fair garnered extensive and
positive media attention throughout its entire
run. Farley said that it was “exciting to be able
to offer innovative and valuable information
to Bay Area residents, and present a truly en-
joyable experience at a time when rising gas
prices are keeping families close to home.”
I count the opportunity to visit the Marin
County Fair in 2008 as one my greatest ex-
periences in over three decades of being in-

volved with fairs. To witness the implementa-
tion of an innovative theme in the broadest

“Plein Air” contest. Two-dozen artists set up early to

scope possible, to sce first-hand how the com-
munity not only responded to the theme but
also celebrated and experienced the traditional
elements of the county fair and to have
the chance to get a tremendous amount of
“behind-the-scenes” de-
tails on the operations
was wonderful! &

Marla Calico is the direc-
tor of grants and special |
education at the [AFE. |

Fair guests of all ages were mystified by The Walking Tree Man.
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